








Nach dem Brand in einer Werkhalle der Stoffel AG in Netstal, 6. Marz 1979: Brandruine
Gewerkschaft Bau und Inaustrie

Fhotograph, F_5037-Fb-0576

Labor

Netstal, 1979

Dangerous labor conditions in textile factories - also a visualization
15 of Smithsons Concept of Entropy?



Fartially Buried Wood Shea, Robert Smithson, 1970



Bahnholstrasse 46, 1995



Unternehmer Adrian Gasser informiert die Bevolkerung von Baar, April 1991

Gewerkschalt Bau und Inaustie
Photograph, F_5037-Fc-0339

Labor
Baar, 1997

Gasser explaining the mass-sacking to the press, while seeming
to be an emblem of the upper-class and Bahnhofstrasse. 16
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Wir rufen dich! - An einen Unorganisierten
Industriearbeiter; Textil Chermie Papier
Newspaper, Ar 201.274
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Zurich, 1953
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"EVEN JUST IN TERMS OF
NUMBERS, EVEN BEFORE ONE
SPEAKS IN TERMS OF MONEY
OR POWER OR ANYTHING LIKE

THAL."

— Seth Siegelaub in A Brief History of Curating, p 719
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Volle Tische an Versammlung in Saal, Streik in der Bindfadenfabrik (Bindi)
Gretlers Fanoptikum zur Sozialgeschichte

Photograph, F_5068-Fa-0926

Labor

Flurlingen, 1946
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Marsch auf Bern, 15. Juni 1852
Wemer Nydegger

Fhotograph, F_5039-Fb-280
Labor

Berme, 1952




"I THINK WE CAN MAKE SOME
TROUBLE HERE"

— Seth Siegelaub in Beyond Conceptual Art, p 350



""THE IDEA OF OF AESTHETIC
LABOUR, THE RELATIONSHIP
BETWEEN CLASS AND DESIGN,
BETWEEN INDUSTRIAL PROCESS
AND DESIGN - PARTICULARLY
TEXTILE DESIGN - JUST CAME
TOGETHER OUT OF THIS AND OUT
OF THAT."
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Protest gegen Teilschliessung bei Schoeller Albers
Gewerkschatft Bau und inaustrie, Peter Flister
Fhotograph, F_5031-Fb-0070

Labor

Schafthauser, 1958
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Publications of the 14th International Textile Workers' Congress
Intemnational Textile Workers Association

Booklets, KS 33152

Labor

Lucerne, 1954

International Organization of Textile workers, shown in the multiple
21 |anguages of the pamphlets.



How Is Art History Made?

What makes a great artist? What makes a great artwork? Beauty? Emotion? Content?
Originality? Novelty? Chance? Sensitivity? Genius? Rarity? Price? Who defines these values and
how are these judgements made? Curators? Art Historians? Critics? Artists? Art Dealers?
Collectors? Museums? How is art history made? What are the underlying mechanisms and
rules? Are they the same everywhere at all times in all societies and all periods? How do you
think art history is made?

‘Was macht einen bedeutenden Kiinstler aus? Was macht ein bedeutendes Kunstwerk aus?
Schénheit? Gefiihl? Inhalt? Originalitit? Neuigkeit? Zufall? Sensibilitit? Genie? Seltenheit?
Preis? Wer legt diese Wertzuschreibungen fest und von wem werden diese Urteile gefille?
Kuratoren? Kunsthistoriker? Kritiker? Kunsthandler? Sammler? Museen? Wie entsteht
Kunstgeschichte? Welches sind die zugrunde liegenden Mechanismen und Regeln? Sind diese
iiberall und fortwihrend dieselben in allen Gesellschaften und zu allen Zeiten? Was denken
Sie, wie entsteht Kunstgeschichte?

Cosa ¢’ che faun grande artista? Cos’ & che fa di un’ opera un capolavoro? Bellezza? Emozione?
Contenuto? Originalita? Novita? Caso? Sensibilita? Genio? Rarita? Prezzo? Chi definisce
questi valori e come si creano questi giudizi? Curatori? Storici dell’arte? Critici? Artistj?
Mercanti d’arte? Collezionisti? Musei? Come si fa la storia dell’arte? Quali sono i meccanismi
e le regole alla base? Sono questi gli stessi ovunque in ogni momento in tutte le societd e
tutte le epoche? Come pensa che la storia dell’arte sia fatta?

Qulest-ce qui fait un grand artiste 2 Qulest-ce qui fait une grande oeuvre d’art? La beauté ?
Lémotion? Le sujet ? Loriginalité » La nouveauté ? Le hasard ? La sensibilité ? Le génie ?
La rareté? Le prix ? Qui définit ces valeurs ? Les conservateurs ? Les historiens d’art? Les
critiques ? Les artistes ? Les marchands d’art ? Les collectionneurs ? Les musées ? Selon quels
critéres, avec quelles procédures, quelles méthodes ? Comment écrit-on histoire de Part ?
Quels sont ses mécanismes, ses régles ? Sont-elles les mémes partout, dans toutes les sociétés
et a toutes les époques ? Er vous ? Comment pensez-vous que I'histoire de Part se fait ?

¢{Qué es lo que hace a un gran artista? ¢éQué es lo que hace que una obra de arte sea impor-
tante? ¢La belleza? ¢La emocién? ¢El contenido de la obra? éSu originalidad? ¢Su novedad?
¢El azar? {La sensibilidad? ¢El genio? ¢La rareza? ¢El precio? éCémo se crean estos juicios
de valor y quién define estos valores? ¢Los comisarios de arte? ¢Los historiadores del arte?
¢Los galeristas? ¢Los museos? ¢Cémo se crea la historia del arte? ¢Cuales son las reglas y

los mecanismos ocultos? ¢Son estos siempre los mismos, en todas las sociedades y en todas
€épocas? ¢Como piensas que se crea la historia del arte?

Wat maakt iemand tot een groot kunstenaar? Wat maakt iets tot een groots kunstwerk?
Schoonheid? Emotie? Inhoud? Originaliteit? Noviteit? Toeval? Sensitiviteit? Genie? Zeldzaam-
heid? Prijs? Wie bepaalt deze waarden en hoe komen deze oordelen tot stand? Zijn dat
curatoren? Kunsthistorici? Critici? Kunstenaars? Kunsthandelaren? Verzamelaars? Musea?
Hoe wordt kunstgeschiedenis gemaakt? Wat zijn de onderliggende mechanismen en regels?

Advertisernent for How Is Art History Made?, Seth Siegelaub, 2017



THE ARTIST’S
RESERVED
RIGHTS
TRANSFER
AND SALE
AGREEMENT

The ying 3 page A i form has been drafted by Bob Projansky, a New York lawyer, after my ex-
tensive discussions and correspondence with over 500 enists, dealers, lawyers, collectorns, museum pecpée, critics
and other concerned people invohlved in the day-to-day workings of the international an worid.

Tha Agreament has bedsn designed 16 reMedy some generilly acknowledged Inequities in the art world, particullarly
artists’ lack of control ovar the use of their work ard participation in its economics afler they no longer own it.

reemant form has been writlen with special awarenoss of the curront ordinary practices and oconomic
realities of the art world, parficularly its private, cash and informal nalure. with careful regard lor the interests and
mothees of all concerned.

It s oxpected 1o be the standard lorm for the transfer and sale of all contemporary art, and has been made as fair,
simple snd useful as sible. It can be used elther as presenied hare or slightly ailered to %1 your specilic siluation.

I e following information does nol answer &) your guesiiond consult your attarmey.

Artists Reserved Rights Transfer and Sale Agreement, Seth Siegelaub and Robert Frojansk,

1969



Gesamtarbeitsvertrag fur die Schweizerischen Tuch- und

Booklet / Cor

One of many Gesamtarbeitsvertrage the textile workers movement
achieved. 22
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